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1. PROIZVODNA ORUENTACLA
2. PRODAJNA ORUENTACUA

3. MARKETING ORUJENTACUA
4. DRUSTVENI MARKETING




INTERNO

» Svi cinioci Koji direktno | o

indirektno uticu na poslovanje

kompanije | uticu na njenu

efektivnosti | efikasnost.
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The Marketing Mix Process
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APPLE’S HIERARCHY OF e
EMOTIONAL BRANDING >

Think different.

SAMO-OSTVARENIE,
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SIGURNOST Based on Maslow’s Hierarchy of
( = Needs, we classity ads from Apple’s

SELF
ACTUALIZATION

ESTEEM

SAMOPOSTOVANIE BELONGING

Privacy. That's iPhone.

historic rise to become one of the

FIZIOLOSKE POTREBE: VAZDUH, o = - o brand
VODA, HRANA, SAN, SEKS, SKLONISTE - ~ mostemotionally appealing brands.
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= PROIZVOD

Proizvod je sve ono sto je ponudeno na

trzistu s ciljem da se zadovolje potrebe ili
Zelje potrosaca u procesu razmjene
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A brand is the set of
expectations, memories,
stories and relationships

that, taken together,
account for a consumer’s
decision to choose one
product or service over

another.
Seth Godin, Best Selling Author
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STRATEGIJE BRENDINGA
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Faze u procesu prihvatanja proizvoda:

svjesnhost (spoznaja o proizvodu)

Interes (zanimanje za proizvod)

procjena (vrednovanje informacija)

proba

usvajanje (kontinuirano koriscenje proizvoda)
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PIONIRI | PRAGMATICI | SKEPTICI

PRODAJA

| Ranl Rana Kasna Kolebljivci
Inovatori usvajaci vecina vecina 16.0°
2,5% 13,5% 34,0% 34,0% 0%

VRIJEME




EXPERIENCE o

ISKUSTVO

EXCHANGE o

RAZMJENA

SVUDA

EVANGELISM e

STRAST -



KAKO

KREIRATI

BREND




| kako |

B8 | KRERATI




KAKO

KREIRATI

T e e e i o i i v i i i e

for long lasting natural, white teeth and fresh breath

alladontplus - ¥

helps prevent tartar build-up -

DELICIOUS
REFRESHING
PROTECTION
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PROMOCIJA
komunikacija inicirana od marketara
pomocu koje se potencijalni kupci

informisu, ubjeduju i podsjecaju na
proizvod, da bi se izvrsio uticaj na
njihovo misljenje i izazvala reakcija.




ODNOSI S UNAPREDENIJE

JAVNOSTIMA/PR  [RIIOIIN: LICNA PRODAJA

OGLASAVANJE
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o | \ ALTERNATIVNI

MEDIJI

R ¥ W MEDLIZA
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ODNOSI S
NOVINARIMA/
MEDUIMA

PUBLICITET
PROIZVODA

KORPORATIVNA
KOMUNIKACLA

PUBLIC
AFFAIRS
javni poslovi*

LOBIRANJE

ODNOSI SA
ZAPOSLENIMA |
INVESTITORIMA

KRIZNI
MANADZMENT




Deset osnovnih javnosti

Potencijalni zaposleni -

Zajednica (javnost) -

Javnost . Zaposlen

Dobavljaci robe i usluga o

Investitori L

Potrosaci i korisnici -

Distributeri

Kreatori i zastupnici misljenja o

Lobiji

evladine organizacije .
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e Coad imagination at work Bty
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This Is What Happens In An
Internet Minute
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3.7 Million
Search
Queries

2.4 Million

187 Million
Emails Sent
Created By:
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W @OfficiallyChadd

This Is What Happens In An
Internet Minute
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bed = Set Godin navodi sljedece najvaznije

TEHNIKE DIGITALNOG MKTG

e e SRR " SEO — Search Engine Optimization
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B = = CONTENT MKTG (marketing sadrzaja)
' = DRUSTVENE MREZE
= ANALITIKA |
= ADVERTISING (oglasavanije)
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News/Media/PR
: Research/White Papers

Infographic

Comment Marketing

Direct/Referring Links Podcasting
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https://www.slideshare.net/theopenroom/the-4-es-of-marketing-ogilvy-pr
https://www.canva.com/
https://www.pingan.cn/en/about/cultural-system.shtml

